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CNN is a private television network founded in 1980 by American tycoon Ted Turner. It is operated by Turner 
Broadcasting System, part of the multinational media and entertainment corporation WarnerMedia. Warner-
Media, formerly Time Warner, was purchased by the telecommunications giant AT&T in 2018. The central 
studios of CNN are located in the city of Atlanta, although the retransmissions mainly come from New York, 
Washington, DC, and Los Angeles. In the United States, CNN is available through cable or satellite televi-
sion subscriptions and through some streaming services, such as Hulu and Sling. In 2017, 79% of American 
households paid for cable or satellite television, making CNN available in a majority of households. 

CNN was the first television channel dedicated to the production of news programs and pioneered the trans-
mission of continuous information bulletins 24 hours a day, 7 days a week, a formula that has been copied by 
competitors throughout the world. Although this type of news program keeps the viewer informed minute by 
minute, it introduces a procedural problem as far as journalistic routines are concerned. The demand for con-
stant information in real time calls into question the ability of the journalist to confirm the information, which 
increases the probability of spreading false or partially verified news and losing credibility. 

Since its launch, CNN has been among the most watched cable television news channels in the United 
States. CNN’s news content generally focuses on the economy, politics, and society of the United States and 
is distinguished from its closest competitors, Fox News and MSNBC, in part by its comparatively broad cov-
erage of international news. This entry discusses CNN’s international coverage, its rise to prominence during 
the Persian Gulf War of 1990–1991, and its place in a changing media landscape. 

CNN has an extensive network of correspondents throughout the world that informs its audience of events, 
conflicts, crises, and catastrophes both within the United States and in remote regions. Reinforcing the in-
ternational character of the chain, in 1985, CNN International was launched, keeping English as the lan-
guage of delivery but with programming available to a global audience. In 1997, CNN launched CNN en Es-
pañol, aimed at Spanish speakers, and in 2002, after the attacks of September 11, 2001, and the start of 
the Afghanistan War, CNN Arabic was launched. Its target is the Arab community, and the channel aims to 
counter its international competitor in the market, Al Jazeera, on the air since 1996. 

CNN’s coverage of the U.S.-led military forces’ combat operations against Iraq in the Persian Gulf War 
marked a turning point in the network’s international coverage. CNN was the only 24-hour broadcaster with 
reporters at the center of the conflict, so its reports served as a source of information for the rest of the in-
ternational press. Local independent television stations and at least one broadcast network affiliate carried 
portions of CNN’s coverage of the war, raising the profile of the cable news channel. 

CNN’s coverage from the Persian Gulf was a ratings success but also revealed the contradictions of heavy 
reliance on a single channel to report the facts. By not being on the ground, the media outlets that ran CNN’s 
coverage did not have the capacity to verify the information provided. Months later, after the demand for live 
information in real time had passed, corrections were made to some of the news broadcasts about the war. 
CNN was accused of providing partial information in collusion with the objectives of the U.S. administration to 
justify military intervention in Iraq and convince the public of the need for Operation Desert Storm. 

Despite the criticism received since the Persian Gulf War, CNN has set the information agenda in terms of 
global information. A conflict acquired international interest when it was covered by CNN, and its coverage 
aroused the mobilization of the rest of the international press. Thanks to its network of correspondents, break-
ing news coverage was guaranteed, creating the CNN effect, defined as the ability to cover international news 
in real time, and the impact of this news on politicians, citizens, and society in general. This effect was taken 
into account by the U.S. administration at the time of making decisions, especially foreign policy decisions, 
since CNN’s coverage was seen as having the ability to harm or benefit the government. 

CNN has faced increasing ratings pressure in recent years, with the rise of more ideologically oriented cable 
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news networks Fox News (usually described as conservative, though its executives claim it is providing both 
sides while other media skew liberal) and MSNBC (which features left-leaning opinion shows but began em-
phasizing hard news coverage over opinion in 2015). Since 2010, CNN also has experienced a decrease in 
foreign correspondents and newsrooms abroad, in a context of international economic crisis. 

In addition, with the emergence of social media, the ability to generate and transmit information has ceased to 
be a monopoly of the traditional media. Citizens witnessing a newsworthy event can disseminate information 
on what they saw and heard to a potentially global audience thanks to platforms such as Facebook, Twitter, 
and YouTube, among others. While the so-called CNN effect may not have disappeared, researchers have 
begun to discuss the Twitter effect or citizens’ ability to publicize news events without media as intermedi-
aries. CNN has been a pioneer in taking advantage of this type of information source; in 2006, it opened the 
iReport portal, a website enabled to receive content generated by users. 

See also Al Jazeera; Fake News; Mainstream Media; Transnational Media Corporations; User-Generated 
Content; War Coverage and Wartime Mass Media; WarnerMedia 
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